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ETAIPIKA ANNOTEAEZMATA XPHZHZ 3M 2004
Aol I. & B. AAAENHZ A.E. MINERVA Biopnxavia MAekTIkiG kai ‘Evéuong

H al&non Twv NwANcewv kaTta 12,2% eival To XapakTnpioTikO Nou napouciacav Ta anoTeAéopaTa Tng

ETaipiag ‘Aol I. & B. AAAENHZ A.E. MINERVA Biopnyxavia MAekTIkNAG kai ‘Evduong’ oTo 1° 3unvo Tou 2004 o€
ox€on e To avTioToixo 3unvo Tou 2003, yeyovog nou anodideTal aTn ouvBean Twv NWANBEVTWY MPoIOVTwWY,
Kabw¢ NwAnBnkav NpoidvTa uywnAOTEPNG TIUAG anod ekeiva nou NwARBnkav To avTioTolXo Tpipnvo Tou 2003.

EidIkOTEPQ, 0 KUKAOG £pYaciV TG El0NyHEVNG aviABe oTa 5,17 ekaT. eupw anod 4,6 €kaT. EUP® TO NPWTO
Tpiunvo Tou 2003.

QoTd00, aTo NAdiclo TnG avadiapdpwaong TwV UYPNAWV anoBeudTwy nou JIEBETE n eTaipia Kal IE GTOXO TN
peiwan Toug, n dioiknon Tng Agoi I. & B. AAAENHZ A.E. MINERVA Biopnyavia MAeKTIKNG kal ‘Evduong
NPOXWPNOE OE HEIWON TNG Napaywyng Ke anoTEAeoa Tnv al&non Tou KOOTOUG NWANCEMV KaTda 21,3%, ota
3,3 €KaT. €UPW KATA TO NPWTO TpiuNvo Tou 2004 and 2,7 €kat. EUP® NOU ATAV TNV avTiaTOoIKN NEPUTIVE
nepiodo. AvTioTOoIXa TO HIKTO NEPIBPIO KEPDSOUG neplopioTnke aTo 35,8% ano 40,6% To NPWTO TPIKNVo
Tou 2003.

O1 napanavw cuykupiakoi Adyol odrynoav aTn HEinon Twv KEPS®MV NPo POPWV TO NPWTO TPiunvo Tou 2004
KaTta 18,1% , ata 299 xIA. eup® £vavTi 365 XIA. EUP® TO avTioTOIKO TipNvo Tou 2003, eEENIEN nou dev Ba
€NNPEAcel Tnv NPoPAENOWEVN NopEia TWV ANOTEAEGUATWY TNG £TAIpiag oTo cUvoAo Tou 2004.

nueiwveTal 6T To MapTio Tou 2004, n €Talpia €I0f\yaye aTnVv ayopa pia véa ogipa ecwpouxwv lingerie e
To brand name LADY LINE, ol nwAACEIC ThG onoiag avauéveral va kataypa@oUv aTa anoTeAéoPaTa TngG ano
TO ENOWEVO TPIKNVO TOU £TOUC,

MapaMnAa, n véa eTaipia, pe T enwvupia EAETEN ANQNYMOS ETAIPIA-EAAHNIKH ETAIPIA ENAYSHS, rou
idpuoe n Aol 1. & B. AAAENHZ A.E. MINERVA Biopnyavia MAekTIKAG kal ‘Evduong He Toug Apoug
SKENAEPOTAQY, éxel Eekivioel Tn Aeimoupyia Tng and Tig 7 Maiou 2004 kal n O€TIkA enidpaon TnG oTa
€vVonoINMéEva anoTeAEoHATA TNG EICNYHEVNG, TOCO OGOV aPopd Tov KUKAO Epyaciawv 600 kai Ta kabapd
NG KEPSN, AVapEVETal va KATaypapei 0To TEAOG TOU TPEXOVTOG ETOUC,

270 PETA&Y, BeTIKN KpiveTal n diaTrpnon Twv €§6dwv d1IABEoNG TNG £TAIpiag oTa Nepuaiva enineda, os 1
€KAT. EUPW.

370 WETAEY, ouvexileTal pe Taxeig pubuouc n uhonoinon TnG enévduong Twv 915 XIA. EUpw, OTN BUYATPIKN
™G Agoi I. & B. AAAENHZ A.E. MINERVA Biopnxavia MAekTIKAG kal ‘Evduong otn Poupavia, MINCO
ROMANIA S.R.L. H ouykekpipévn enévduaon, n onoia enixopnyeital kata 30% and 1o npdypayua nou EX0AB
(N. 2601/98), npokeiTal va oAokAnpwOei katd To npwTo €£aunvo Tou 2005 Kal NPOBAENEl TNV ENEKTACT TWV
KTIPIOK®WY EYKATACTACEWY Kal OTNV EVIOYXUON Tou dnxavohoyikoU €onAiopoU Tng BuyaTpikng, YEyovog nou Ba
oupBalel oTnv avinon TG NApAywyIKNG SUVaPIKOTNTAG TNG.

ZUPQWVA HE TIG OUVTNPNTIKEG EKTILACEIG TNG dloiknong, To 2004 o kUkAOG epyaciwv Tng MINERVA, 6a
onueinoel al&non kata 10% evw kai n kepdoopia avapeveTal va kupavBei ae IkavonoinTika enineda.

lMa nepaIrépw NANPOMOPIEG Kal DIEUKPIVIOEIC OXETIKA WE Ta anoTeAéopata Tou 9unvou 2003, ynopolv va
d060oUv ano Tnv Oikovopikn AleudBuvTpia Tng ETaipiag ‘Aol I. & B. AAAENHZ A.E. MINERVA Biopnxavia
MAekTIKNAG Kal 'Evduonc’ ka. Avaoraaia Mnola (tnA. 2310-683110) kai ano Tnv Novus Finance kai Tov
MavayiwTn Apyuponouho, (TnhA. 210-6753710).



